
Senior Brand Designer at Horizon3.ai, March 2026 - present 
Partnered with executive leadership to evolve Horizon3’s visual identity, translating 

strategic brand direction into scalable creative systems for one of cybersecurity’s 

fastest-growing offensive security platforms.

•	 Strategized on brand exploration, developing visual territories, creative concepts, 

and executive presentations that informed the company’s evolving brand identity

•	 Directed premium swag initiatives for Black Hat 2026

•	 Simplified complex cybersecurity, AI, and attack-path concepts into compelling 

visual storytelling across digital marketing, product messaging, and sales 

enablement

•	 Collaborated closely with executives, product marketing, demand generation, 

and external vendors to deliver high-impact creative initiatives from concept 

through production

Lead Brand and Creative at Chronosphere, May 2025 - Jan 2026 
Role eliminated due to company acquisition and restructuring with Palo Alto

Own and evolve Chronosphere’s visual identity, leading end-to-end design  

initiatives and translating complex observability and DevOps concepts into clear, 

compelling visual storytelling for both technical and executive audiences.

•	 Directed concept-to-execution design across campaigns, launches, events,  

and digital experiences, setting creative direction and quality standards  

across channels

•	 Design and maintain templates, and guidelines that enable speed, consistency, 

and excellence across teams

•	 Served as a strategic creative partner, balancing hands-on execution with 

creative leadership, mentorship, and cross-functional collaboration

Brand and Creative Manager at ClickHouse, March 2024 - May 2025

As I specialized in brand system design, research, and conceptualization, I played a 

critical role in elevating ClickHouse’s brand identity and marketing impact.

•	 Defined creative direction for integrated marketing campaigns, product launches, 

executive communications, and events, establishing quality standards across 

every customer touchpoint

•	 Facilitated cross-functional brand workshops that defined the company’s formal 

brand personality, informed strategic positioning, and guided the evolution of the 

visual identity

•	 Directed external creative partners, ensuring high-quality execution while scaling 

the internal design function

•	 Established scalable creative operations — including a DAM, project management 

system, asset governance, and production workflows — that improved cross-

functional collaboration and accelerated marketing execution
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Senior Brand Designer at Varonis, Oct. 2020 - March 2024

Played a key role in one of the company’s largest brand transformations, helping 

define and operationalize a refreshed visual identity across digital, web, events,  

and marketing.

•	 Researched, conceptualized, created assets, and launched brand refresh

•	 Led the creative rollout of the refreshed brand across the corporate website, 

digital campaigns, customer events, and the company’s brand portal

•	 Developed scalable brand systems and marketing assets that enabled consistent 

execution throughout the company’s global rebrand

•	 Directed agency and freelance partnerships, ensuring alignment with evolving 

brand standards while expanding the team’s creative capacity

Senior Brand Designer at ActiveProspect, June 2016 - Oct. 2020

Led a comprehensive brand refresh that modernized the company’s visual identity and 

established a more cohesive presence across marketing, digital, and events.

•	 Single-handedly refreshed the brand and all marketing materials, bringing 

consistency across the board

•	 Championed brand governance by establishing standards, educating 

stakeholders, and improving adoption across the organization

•	 Directed experiential marketing initiatives including trade shows, environmental 

graphics, premium swag, and print collateral that strengthened brand visibility 

and customer engagement

Marketing Graphic Designer at SoZo Global, Sep 2015 - May 2016

Responsible for all marketing projects, sales documents and materials,  

social media advertisements and design, events and swag, photography,  

company branding, and general art direction.

•	 Created all branding elements for sub-brand, “ReNew”

•	 Led initiative to design and brand interior space

Marketing Graphic Designer at LIN Digital, Feb 2013 - Sep 2015

Created and executed display advertising campaigns including, but not limited  

to, standard/rich media display ads, standard/rich media mobile ads, eBlasts,  

web applications and landing pages. Developed print and digital materials for  

events, sales assistance, and overall company branding.
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